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Farah Walid Abushami
Personal Information:

Address: 6th of October city, El Motamayez district

Cairo, Egypt

Mobile: (202) 01003701142

Email: farahabushami@gmail.com
Nationality: Jordanian (Egypt Resident)

Marital Status: Single

Birth date: 13/10/1988 

Gender: Female
OBJECTIVE:
Seeking a challenging position in a Reputable Multinational Company through which my experience, knowledge and academic background may be utilized and developed. 

Seeking a level of a high career in teamwork with the ability to be Creative and innovative beside being a part of the community overall development specially the individuals.  

To make a real change in the institution I exist and to feel that my efforts do make difference.

EDUCATION:

University: Misr University for Science & Technology
Mass Communication English 
Major: PR & Marketing
Graduation Project: 

- Development Vision of the Egyptian Media (Grade: A)
Certificates:

- Digital Marketing & SEO (Arab Tourism Organization)

- Google online Certificate (Digital Marketing)
- Sales & Marketing Diploma 2005 (American University Cairo)
- Social Media & Marketing Training workshop 2014 (American University Cairo)  
Work Experience

Helnan Dreamland Hotel

· Period: Jan 2018 – Present

· Position: E-Marketing & Events Manager
· Period: March 2017 – DEC 2017
· Position: Assistant Sales & Marketing Manager
· Period: June 2016 – Feb 2017

· Position: Sales & Marketing Executive  

· Responsibilities: 

· Developing the annual marketing plan in conjunction with DOSM, for strategic market planning, and managing of the marketing budget (Marketing strategy & budget creation).
· Create, manage and execute the annual marketing tactical plan to support and exceed business goals and revenue objectives.

· Social media posts, Ads designing & content creation 

· Posting & scheduling posts

· Reports & analysis

· Identify trends and insights

· Provide analysis and reporting on digital campaigns and placements, website traffic and email campaigns to key stakeholders.
· Allocate marketing investments 

· Plan and direct marketing campaigns

· Optimize content for the website and social media platforms

· Work with various content formats

· Track the website traffic flow

· Implement and analyze performance metrics

· Provide internal reports on a regular basis

· Execute new and creative collaborations among technologies and platforms

· Actively identify marketing and promotion opportunities.

· Manage all aspects of production, receipt and distribution of marketing material.

· Deliver all marketing activity within the agreed budget and within agreed criteria.
· Gathering competitor data to implement marketing plan as needed.
· Ensure brand standards are integrated throughout the Hotel and are consistent with the style guide, photo archives and all marketing assets

· Monitoring website and online listings to ensure content and images are accurate, optimized, and on brand

· To drive growth in advertising sales through Social media platforms, Define, plan, and execute social media strategies (including: Facebook, Twitter, Linked-In, instagram) in support of Hotel’s marketing initiatives.

· Stay current on and evaluate new social media trends and platforms.

· Develop promotional plans that may include one or more of the following marketing channels: advertising, PR, direct mail and e-commerce targeting leisure, group, F&B, catering (banquets, weddings), and special events in the city or at the Hotel.

· Work with concerned departments on packages, promotional offers and advertising to promote the Hotel targeting group

· Develop staffing needs and assign responsibilities accordingly including:

· Guest List Management & Registration

· Hotel Rooming List, Food & Beverage

· Offsite Dinners & Parties

· Event Ticket assignment & Distribution

· Entertainment & programs 
· Collateral Materials (Invitations, Welcome Letters, give aways….etc.)

· Works to meet and exceed department & company goals and objectives

· Provides guidance and training to junior members of the team

· Work with our graphic designer to develop promotional materials
Black & White Magazine – Your Wedding Guide Catalogue

· Period: March 2015 – March 2016
· Position: Assistant Marketing & PR Manager 
· Responsibilities:

· Developing the marketing strategy for the company in line with company objectives.

· Coordinating marketing campaigns with sales & PR activities.

· Planning & implementing promotional campaigns.

· Working closely with design agencies & assisting with new publication launches.

· Organizing the Events of the magazines (Our own Events). 

· Developing the social media platforms (online marketing).
· Advertising for the magazine, negotiating with companies and haggling with service or product prices, and create marketing strategies that will help in increasing the revenue
Safir Cairo Hotel

· Period: Jan 2014 – December 2014

· Position: Sales Executive
· Responsibilities: 

· Competition Analysis 

· Segments Targeting 

· Promotions 

· E-Flyers 

· Hotel Printed materials (as of the hotel identity ) 

· Organizing the Events 

· Guest Feedbacks and Comments 

· Contacting Suppliers 

· Web Sites (Booking, Trip advisor & Star Global)

· Contacting the Corporate Accounts (By internal & External Sales calls )

· Organizing & Attending Cocktail Receptions for VIP Guests 

· Following Up with the Corporate VIP Accounts 

Training Experience
 Must Opera House

· Period: September 2010- September 2013

· Position: Assistant PR & Marketing Manager

· Responsibilities:  
· Organizing 

· Contacting the sponsors 

· Events Planning

· Marketing Campaigns for the Events 

· Creating & Designing Brochures , Flyers , advertisements , Tickets & Banners 
Maramiro for Tourism & Restaurant management

· Period: June 2008 – Aug 2010

· Position: Assistant marketing manger 

· Responsibilities:
 In charge of marketing plan that includes:
· Brochures

· Banners

· Flyers 

· Menus

· Logos 

· Promotions 
Skills

Computer Skills: 
· Excellent Knowledge of MS office (Excel, Word & PowerPoint) 

· Excellent Knowledge of Windows and Internet. 

Language Skills:

· Arabic: Mother Language.

· English: Excellent command of Writing, Reading & Speaking. 

Personal skills:
· Able to work under Stress. 

· Innovative and have a vision 

· Organized & creative
· Good Communication Skills.    

· Self-Dependent as well as Working in a team. 

· Time management 

· Able to meet Deadlines. 

· Capable of handling Multiple Tasks. 

· Aggressive learner

Activities, interests & general hobbies:

· Kick Boxing, Traveling, Listening to music & Reading 

References furnished upon request
